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ABSTRACT:  This paper overviews classical traditional theories of consumer behavior and demonstrates their 
application in an introspective exercise to help students formulate a philosophy of life, with encouragement to 
adopt a God-centered worldview centering not on shallow personal values (e.g., material goods, pleasure, sta-
tus, etc.) but rather on Christ’s values: loving and serving others, thereby loving and serving God. Students visu-
alize what living life according to each of these theories and values entails. This demonstrates the theories’ 
personal relevance despite their flawed worldviews, and it assists students in becoming more enlightened 































•		To help students clarify their own philosophy of life 




THE  E X ERC I S E
Conceptual Background
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